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FOOD+RESTAURANTS

S
narf ’s Sandwiches is

taking a bite out of

Dallas-FortWorth,with

its first restaurant open

nearDallas LoveField as ofDec. 8

andmore opening inNorthTexas

neighborhoods in late 2025 and

early 2026.

The restaurantwas created by Jimmy
“Snarf” Seidel, who got his nickname
froma former girlfriendwho said he
wolfed downhis food. Thatwas in the
1980s, andSeidel still answers to “Snarf.”
His sandwich shop,which started in
Boulder, Colo., in1996, has grown to 50
locations.

Formore than a decade inAustin,
Snarf ’s has been selling bestsellers like
the Italian sandwich and the prime rib
andprovolone.

It’sDallas’ turn now.Name an affluent
area ofDallas, and Snarf ’s ismoving in.

Bluffview:D-FW’s first Snarf ’s is
opennowat 2337W.MockingbirdLane.

FarNorthDallas: A second at 7615
Campbell Road (at CoitRoad) is expected
to openDec.15.

Lakewood:Next comes a Snarf ’s at
1908AbramsParkway in January.

UniversityPark: And then6630
Snider Plaza, also in January.

PrestonHollow: The fifthwill be at
11810PrestonRoad (at Forest Lane) in
February.

BlanketingDallas properwith Snarf ’s
restaurants is a strategy it also used in

Austin, said director ofmarketingHelen
Wood.

“It’smuchmore effectivewhenwe can
come inwith several locations in different
areas of town,” she said.

“People learn the name and start to
experience it.”

Seidelwas drawn toDallas because his
nephewattended SouthernMethodist
University. Seidel toldTheDallas
MorningNews inmid-2025 that hewas
excited by the “velocity” in theDallas
dining scene.

His restaurant group, nowbased in

Denver, will likely open10 to15 Snarf ’s
across theUnited States in 2026.

Whereas some sectors of the
food-and-beverage industry are slowing
downas 2026 approaches,Wood said
Snarf ’s is cautiously optimistic about next
year.

“Our food costs, labor costs, building
costs are going up,” she said. “Butwe are
very fortunate, in thatwe are in between
fast food andhigh-end.We are accessible
for peoplewhomight notwant to be
spending high-enddollars right nowbut
are still focusing onquality.”

The top seller is the Italian sandwich,
made of salami, pepperoni, capicola,
mortadella andprovolone. Themeatball
Parmesan andpastrami andSwiss are
other favorites,Wood said.

A 7-inch sandwich costs about $12.
Customers can also opt for theNot on

theMenuMenu, a selection of10more
sandwich options like aGermanhot dog,
chicken cordonbleu sandwich,
cheesesteak andmore.

■ The first Snarf’s Sandwiches inDallas-Fort
WorthopenedDec. 8onW.MockingbirdLane.
eatsnarfs.com.
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The top-selling sandwich at Snarf's is the Italian, made with salami, pepperoni, capicola, mortadella and provolone.
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